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OVERVIEW OF HISPANICS TODAY - 2020 CENSUS 

19% 

51% 

67%

Total U.S. population is now comprised of more 
than 62M Hispanics

Hispanic-Americans contributed over half of total 
population growth within the U.S.

Hispanics are US born, while 13% are Foreign 
born but naturalized, with 20% being Foreign 
born non-Citizens. 

32%

1/4

22%
of women who gave birth in the prior 12 months (2019) 
are Hispanic.

children in the US are Hispanic.

Gen Z is the largest audience within the Hispanic 
community.

The states with the higher concentration of Hispanics:

CA TX FL NY IL



of population growth, 26% of the youth 
population. The fastest growing and second 
largest segment in the country.

51%

25% Average growth of Latino-owned companies 
in revenues. (Pre-Covid data)

Source: PEW Research - U.S. adults Survey 2020

HISPANICS ARE GROWTH

86%

Of all new business in 
the last 10 years  
have been launched by 
Hispanics

11yrs

Most common age of 
Hispanics vs. 58 for 
non-Hispanics

HISPANICS ARE ECONOMIC POWER HISPANICS ARE THE FUTURE

54%

Of projected population 
growth (2017-2027)

One out of 5 entrepreneurs
are Latino

Latinas create small businesses
 6 times faster than any other group in America.

7% Annual Growth
Faster than China!

HISPANICS ARE CRITICAL TO CORPORATE AMERICA

in annual household spending, with an 
income growth of 77% and home ownership 
growth of 28%, we lead upward mobility.

959B

17% growth in civilian workforce. 

Leading in Business

2020 Census

Source: LDC U.S. Latino GDP Report (2019)

$1.9T
Hispanic 

Americans

$1.6T
Black 

Americans

$1.3T
Asian 

Americans

$140B
Indigenous 
Americans

$2.7T
Latino GDP, among the 
10 largest and the 3rd 
fastest growing.

$1.9T
Purchasing power. 
Highest one within key 
minority markets in 
the country:

If it were an independent country, Latino GDP would be the 7th largest in the world. 
Hispanics are the employees & consumers of the future!

Latino entrepreneurs start more businesses 
than any other ethnic group in the U.S. for he 
past 10 years.

68%

Of Auto Industry 
growth

68%

Of video game
usage growth

46%

New home growth



WE ARE THE WORKFORCE

74% of US new workers are 
Hispanics.

40%

+250%

The future of America’s workforce 
is Hispanic.

of U.S.workforce growth is 
Hispanic.

The growth of the latino 
workforce in  the last 25 years.

WE ARE THE VOTERS & TAXPAYERS

31.5M
Latinos were eligible to 
vote in 2020

$102B

$215B

An aging America is counting on Latino 
contributions to Social Security and 
Medicare.

to social security.

Federal, State and Local 
tax revenues come from 
Hispanics.

WE ARE BREAKING STEREOTYPES

increase in adults earning Bachelor/ 
Advanced degrees. We’re making 
inroads through education.

increased representation in Mgmt, 
Business, Science and the Arts. We’re 
reaching higher skilled occupations

Are English speakers

growth in health care occupations

growth in computer-related occupations

73%

+21%

+80%

+18%

+13%

HISPANICS ARE CRITICAL TO THE ECONOMY



By 2025, Hispanics will likely contribute 
more to US GDP growth than 
non-Hispanics.

Latina Nurses are expected to grow from 
18% to 25% of the population by 2025.

College enrollment of Latinos will  increase 
26% between 2015 and 2026.

2050
2060

2030
2020

Hispanics under 18 years of age will be 
31.9% of the total youth population.

1 in 3 women in the U.S. will be Latina.

The projected U.S. Hispanic population is 
132.8 million people or 30.2% of the total.. 

Latinos will be the largest voting segment 
in the  top 3 States in terms of electoral 
college votes

By 2050 53 million Latinos will be NFL 
fans.

By 2050 2 out of 5 MLB players will be 
Latinos.

Latinos are projected to make up 22.4% of the 
U.S. labor force.

The Hispanic voter population is expected to 
grow to 18% by 2036  from 12 percent in 
2016.

In Nevada and Florida, Hispanics are 
projected to become more than one-quarter 
of the eligible electorate in 2036.

HISPANIC PROGRESS





WE ARE THE FUTURE 
CONSUMERS

Latinos account for 20% of the key 18-34 
marketing demographic.

It is projected to grow up to 25% in the next 5 
years. 



75% of Latinos are active 
users versus 68% for the 
total population.

17% more likely to access 
the web. More through their 
phone than a computer.

Latinos lead in the use of Twitter 
with 11.1% vs. 6.7% of 
non-Hispanics, spending nearly 6 
hours a day on social media.

34% of Latinos are eSports fans 
vs. 18% of non-Hispanics

4 in 10 spend more than 5 
hours/week listening to music 
online

The video streaming 
platform is most popular 

HISPANICS ARE VERY DIGITAL



A HISTORY OF SERVING
OUR COUNTRY

We have fought to defend our freedom in every war. We are the second oldest 
ethnic group after native Americans and have contributed to this great nation since 
the 16th century in sports, culture, retailing, media, entertainment, agriculture and 
more.

Our contribution is fundamental because no other contribution has been so 
long standing or so continued in the history of America. 





HISPANICS are SHAPING
GLOBAL CULTURE









HISPANIC SHARED VALUES

Eight-in-ten of young latinos say that most people can 
get ahead in life if they work hard. 

Young Latinos have higher aspirations for career 
success. 89% say it is very important in their lives, 
compared with 80% of the full population of 18- to 
25-year-olds. 

Hispanics know how to overcome difficult situations: 
45% of Hispanics who grew up in the lowest income 
quintile made it to the middle class or even higher, 
compared to 46% of whites and 25% of blacks.

Young Latinos are optimistic about their futures. More 
than seven-in-ten (72%) expect to be better off financially 
than their parents.



A proud generation
on its own

IT’S CLEAR, WE ARE

● Entrepreneurs

● Voters

● Contributors

● Fighters

● Economic power

● Hard workers

● Job makers

● Citizens

● Employees

● Social media users

● Educated

● Friends & family-oriented



AND YET...



4.3%
Of the executive suite is represented by 
Latino individuals, while we make up 17% of 
the labor force.

Hispanics held three percent of seats in the 
boardroom of the Fortune 500.

Or nearly 350 companies of the Fortune 500 
did not have a Hispanic on their board.

3%

70%

Hispanics of all elected and appointed 
officials in the U.S. 1%

Of all primetime program TV characters are 
Hispanic.0.5%

Less in hourly wages earned by Hispanic men 
comparable to white men. 15%

Less in hourly wages earned by Hispanic 
women comparable to white men. 33%

WE ARE STILL NOT VALUED 
OR REPRESENTED 



THE IMPACT OF COVID-19 EDUCATION

Latinas have the highest high school 
dropout rate of any race/ethnicity 
(except American Indian, Alaska Native 
women)

Increase of latinas who had earned 
a high school diploma or higher26.6%

21% of Latinas lost jobs in the early 
days of the pandemics

1/4

16%

nearly ¼ Latinas don’t have 
access to health insurance

of Latinas have the opportunity 
to work from home Latinas who earned a bachelor’s 

degree or higher between 2000 
and 2019.

x2

28.3% nearly 1 in 3 Latinas work a 
front-line job

overrepresented in the service, 
hospitality and leisure sectors

1.1m Latinas held advanced degrees in 
2019!

LATINAS: THE MINORITY WITHIN THE MINORITY

UNDERREPRESENTED

18% of entry level employees are 
Latinas, white men are 35%

71

3%

Latinas are promoted for 
manager for every 100 men

of senior level positions are 
Latinas, white men are 66%







77%

90% Of Hispanics identify as Hispanics but don’t 
act as a community.

76% Of Hispanics can’t be themselves in the 
workplace.

Of Hispanics don’t know about their own 
contributions to the U.S.WE ARE 

FRAGMENTED.
WE NEED PRIDE.



The star unites us
towards a common goal

As Hispanics we know our culture
and our values make us unique



AN ICONIC TRUST BRAND FOR
LATINO EMPOWERMENT,

UNITY & PRIDE
One symbol to unite us all



SEEN
HEARD
VALUED

We need to be 



HISPANIC HERITAGE MONTH 2022
THE BREAKTHROUGH GENERATION

     Sep 15th - Oct 15th

The time for Latinos is now. We are the generation that has 
to finish the job. We owe it to our ancestors and to the 
generations to come. We are here to breakthrough. 

Much has been done, much has been accomplished. 
We’re about to cross the finish line. We must seize the 
Hispanic Heritage Month opportunity to become one 
voice. Now is the time for both Latinos and Hispanic 
supporters to give that extra mile. 

Let’s celebrate the contributions we have made. Let’s 
unite forces and set the record straight. Let’s sing from the 
same song sheet, let’s sing together to break through the 
noise. 

We Are The Breakthrough Generation. 
Together We Shine.



Sharing key facts about Hispanic heroes and past & present contributions
A-Z - facts and figures, datasets at the demographic, behavioral, sentiment level. 
Infographics, social media assets.

Sharing a common narrative and theme for a unified celebration 
Narrative, key messages, templates, powerpoints, internal and external 
communications copy.

A set of guidelines to equip yourself
Communication assets: branding guidelines, logos, visual assets & sample applications. 
Seize the marketing opportunity presented with Hispanic Heritage Month.

Unifying Messaging Framework

Unifying Datasets

Unifying Branding & Communication Assets

TOOLKIT & ASSETS READY FOR YOU
Everything you need to be equipped and activate Hispanic Heritage Month



● Create meaningful activations for your consumers 

● Share data about Hispanics that will empower your audience 

● Utilize our marketing materials to highlight the contributions of Hispanics

● Activate your point of sale with the Hispanic Star iconography as a symbol of unification for Latinos 

How to activate yOUR marketing 
DEPARTMENT During Hispanic heritage month 



THE TIME FOR
HISPANICS IS NOW

hispanicstar.org

http://www.hispanicstar.org

